CASE STUDY

A leading battery brand supercharged it’'s holiday.

To test its ability to drive impulse purchases, a leading battery
brand activated point-of-purchase digital out-of-home in m

independent convenience stores.
The brand grew dollar share by
+5.2 pts & share of baskets by +8.2 pts
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Sources: NRS Insights, Geopath. NRS DIGITAL MEDIA (NRS) is the only of its kind: a turn-key high-frequency digital messaging network exclusively inside independent c-store, small format, and specialty retailers across the country. An
aqudience-measured in-store digital advertising company, we own and operate over twenty-two thousand (24,000+) point-of-sale digital advertising screens in more than twenty- one thousand independent retail stores nationwide.




