
R e a c h  c o n s u m e r s  i n  t h o u s a n d s  o f  
c o n v e n i e n c e ,  g r o c e r y ,  l i q u o r  &  
t o b a c c o  s t o r e s ,  a n d  g a s  s t a t i o n  
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R E A C H  C O N S U M E R S  W H E R E  T H E Y  S H O P

S o m e  o f  O u r  A d v e r t i s i n g  P a r t n e r s :



Reach your target audience
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E a s e  o f  C a m p a i g n
A c t i v a t i o n

P r o v e n  b e n e f i t s  o f  D i g i t a l  O u t  o f  H o m e  ( D O O H )  A d v e r t i s i n g



The r ise of  convenience culture

F A C I N G  I N C R E A S I N G D E M A N D S ,  C O N S U M E R S  S E E K  F R I C T I O N L E S S

S O L U T I O N S  T O  S I M P L I F Y T H E I R  B U S Y  L I V E S

Urbanization Longer Hours Faster Pace

Source: Nielsen "The Quest for Convenience"
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Convenience Culture = On Demand

B U I L T  F O R  T O D A Y ’ S  O N - D E M A N D  L I F E S T Y L E ,  C O N V E N I E N C E  I S  A  R E L I E D - U P O N  A S S E T

$242 Billion
non-fuel annual sales

65%
purchased items consumed immediately

45%
consumers spend 3 mins. in store

1 Minute
average checkout time

Source: eMarketer; Can Convenience Stores Compete in a Digital World? 5



Convenience Trends

C-Stores are predicted to be ranked #3 in retail 
spend by 2021, behind supermarket and 
ecommerce

Smaller format convenience stores now 
account for 25% of fast-moving consumer 
goods and 70% of all shopping trips

Millennials prefer C-Store +5% points above 
any generational group and only 1% behind 
ecommerce sites like Amazon

6

Sources:

• Nielsen How U.S. Convenience Stores Can Stay Ahead of the Retail Pack, 
Convenience Store News What Millennials Want From Their C-Store Shopping 
Experiences, Nielsen "The Quest for Convenience"



NRS ranks # 1 as the largest  c-store network

B A S E D  O N

N U M B E R  O F

L O C A T I O N S

7-11
9,364

NRS
10,000+

Circle K
5,933

Speedway
3,900

Casey’s
2,181

Murphy
1,489

BP AM/PM
1,017

WaWa
880

Source: CSP Daily News 2020 Ranking the Top 40 C-Store Chains
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Stat ic ,  Animated & Video Ad Media Opportunit ies

U S A  L O C A T I O N S

10,000+

M O N T H L Y  I M P R E S S I O N S  /  A D  S L O T

P O S  T R A N S A C T I O N S / M O .

100M+

48M+

P O S  I N S T A L L E D / M O .

500~
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Inf luencing the path to purchase
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Reach mult icultural  communit ies
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U S A  S H O P P E R S  F R O M  A  D I V E R S E  R A N G E  O F  C O U N T R I E S

TOP 15:

MEXICO

DOMINICAN REPUBLIC

HAITI

EL SALVADOR

ECUADOR

CUBA

CHINA

GUATEMALA

PHILIPPINES

JAMAICA

INDIA

BANGLADESH

GUYANA

VIETNAM

COLUMBIA

Source: IDT Calling Data 2019

Facilitating the path to purchase,
from trigger through transaction

Diverse market from larger DMAs
to smaller communities, with
diverse demographics

Located at checkout with
eye-level visibility
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:10 STATIC OR FULL MOTION VIDEO*

AVG :60 LOOP TO MATCH
CHECKOUT EXPERIENCE

TARGETING CAPABILITIES MAPPING,
MULTICULTURAL, TIME OF DAY, DAY OF WEEK

ADVANCED TARGETING

STATIC FILE REQUIREMENTS:
JPG OR PNG FILE

16 : 9  |  9 : 16 |  1024 x 768 |  597 x 768

A d v e r t i s i n g S p e c s

VIDEO FILE REQUIREMENTS:
MP4 + H.264, WITH AAC OR MP3
(NO MORE THAN 30FPS) WEBM + VP8

THE PERFECT DELIVERY
NRS DIGITAL MEDIA provides marketers with the perfect 1-2 punch, by 
delivering advertisements in an ideal environment, leveraging data to target 
the right audience, at the right time.

ENVIRONMENT
NRS DIGITAL MEDIA locations tend to be smaller-format, fast-moving, high 
frequency/visitation with a 100% digital delivery that ensures immediacy, 
flexibility and compliance. 

AD EFFECTIVENESS
Customer-facing screens grab customers’ attention as soon as they walk 
through the door and throughout their shopping trip. Integrated advertising at 
the point of purchase completes the final mile of consumer journey, with 
items available at arms length for immediate consumption.

WALK-UP 1024 X 768IN-TRANSACTION 597 X 768

*ONE CREATIVE OF EACH SIZE PER AD SLOT



F i n d ,  E n g a g e  &  U n d e r s t a n d  C o n s u m e r s

LIKE NEVER BEFORE

Z E R O  W A S T E

1 : 1  P U R C H A S E - B A S E D  T A R G E T I N G

P R O P R I E T A R Y  1 S T - P A R T Y  D A T A  &  A T T R I B U T I O N
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TM

T H E  N E X T  G E N E R A T I O N  I N  R E T A I L  M E D I A



How It  Works

PURCHASE SCAN DATA TO ANALYZE MILLIONS OF TRANSACTIONS

IDENTIFY NETWORK OF STORES THAT CARRY SELECTED PRODUCT

TARGET ADS TO PURCHASE LEVEL

ANALYZE TEST/CONTROL, YOY, CATEGORY, BRAND HALO, FLAVOR & PACKAGE SIZE
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TM



N R S  G r o w t h :  C u r r e n t  &  P r o j e c t e d  A c t i v e  P O S  T e r m i n a l s

600 MILLION~ TRANSACTIONS $6 BILLION~ IN POS SALES
E S T I M A T E D  C U R R E N T  N U M B E R  O F  T R A N S A C T I O N S  A N D  T O T A L  D O L L A R S  M E A S U R E D  A N N U A L L Y

Source: National Retail Solutions (NRS)

FY-18 FY-19 FY-20 FY-21 FY-23FY-22
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U P C  S C A N  D A T A

C O M P E T I T O R  S C A N  D A T A

I N S T A N T  G A P  R E P O R T S

C O R R E L A T I N G  B A S K E T  D A T A

R E T A I L  S E L L I N G  P R I C E  B Y  S T O R E

NRS is more than just a state-of-the-art point of sale solution for independent C-Stores, Mini Marts, Bodegas, Liquor

and Tobacco stores across the United States. We are the only organization today that captures targeted, daily point of
sale data from cooperating retailers. NRS DIGITAL MEDIA is a leading, nationwide in-store point of sale media

platform, that offers CPGs the ability to receive sales data from preselected stores, with real-time lift reports.

Scan Data,  Target ing & Measurement
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N R S  H A S  T H E  K E Y  T O  T H E  U R B A N  B L A C K  B O X  O F  D ATA



Solut ions Drive Results

CAMPAIGN DETAILS: Beverage campaign running in 362 NRS POS stores for two weeks

METHODOLOGY: National Retail Solutions (NRS) measured product level SKU scan data from 362 independent retail 
stores during the campaign period, when digital ads were being run, and compared with pre-campaign levels

RESULTS: +12% Revenue Lift in beverage sales during campaign period

S A M P L E  B E V E R A G E  S A L E S  L I F T  C A S E  S T U D Y
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Select Advert is ing Partners

17

CPG TELECOM FINANCE / TECH HEALTH GOVERNMENT GAMING



8 4 4 . N R S - M E D I A  •  N R S D I G I T A L M E D I A . C O M

S E L E C T  S S P  P A R T N E R S :

M O B I L E  R E T A R G E T I N G  V I A :


